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Abstract. Entrepreneurship has always been a crucial issue in the economic
development of the countries as it has the ability to enhance standards of living
and create wealth, not only for the entrepreneurs but also for related businesses
and people. This paper aims to provide insights into how to build successful
entrepreneurship in Kathmandu valley (KV). Using the descriptive method, we
have applied non- probability sampling technique to select 302 entrepreneurs
from KV. The structured questionnaire is used for data collection. Descriptive
statistics, correlation, regression, pre-estimation, and post-estimation are used for

data analysis. The research finds that entrepreneurs are more successful when
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possessing such qualities as creativity and leadership. Furthermore, the results
reveal that technology plays a vital role while initiating entrepreneurship and
education helps raise positive output in entrepreneurship. Based on the findings,
the study concludes that entrepreneurship has been one of the important issues
in the context of Nepal to open up employment opportunities and bring
economic progress.

Keywords: successful entrepreneurship, entrepreneurs’ skills, developing nation,
resources, logistic estimation

JEL Classification: 1.26, ]24, .31, .72

1. INTRODUCTION

Betterment of the national economy is usually characterized by the growth of entreprencurial activity.
At present, favorable conditions for the development of the entrepreneurship are being created in the world
(Zabelina et al., 2019). The creativity and development of a successful new business enterprise needs not
only focus on the financial capital but also that entrepreneurs should convert those visions into an effective
practice (Lee, 1996). To start a business, an entrepreneur should have the ability to identify entrepreneurial
opportunities at the initial Phase (Li ez a/., 2020). After securing enough financial resources, human resources,
and physical facilities, entrepreneurs can help sell goods or services. Generally, it takes a long time and needs
strong determination to start a business (Cho & Lee, 2016). While the founder of a new business is most
often called an entrepreneur, it can be argued that the entrepreneur can also be regarded as a leader when
the founder leads the development of ideas and resources (especially human resources) into essence and
success (Jensen & Luthans, 2006; Murad e# a/., 2022).

The impact of entrepreneurship on wealth creation, employment opportunities, and economic growth
has been confirmed by an increasing number of researchers in recent years (Khalilov & Yi, 2021). The
practice of entrepreneurship emerges as the formation of entrepreneurial opportunities and the realization
of entrepreneurial capacities, which leads to new business creation (Bakar et al., 2017). Managing innovation
has become important at the organizational level. This is because organizations who cope with innovation
challenges tend to outperform and maintain their market competitiveness, profitability, and growth. Thus,
encouraging creativity in the workplace has become a major concern for the survival and success of
companies, especially for startups (Wilson, 2007). Entrepreneurship create more employment and
production and stimulates high-quality innovations. Recent research has shown that the economy is
positively influenced by entrepreneurship and the creation of new businesses (Jones et al, 2019).
Entrepreneurship is one of the most anticipated factors that will lead to a successful business performance
under highly risky conditions. The driving force to economic development and social change is the
innovation that destroys the existing products or markets. This is also called creative destruction and the
core of this activity is an innovative entrepreneur (Fischer, 1993).

Similarly, it must be understood that industries have opted to gain another competitive advantage on
the market of volume and distribution efficiency varies from the majority of the packages (Alfogahaa, 2018).
Accountancy, Business and, Management Strand (ABM) can be divided into three major components to
answer these questions: first, how entrepreneurs’ grow, second, how they link to others, and third, how well
they function. Studies may compile detail empirical data through literature review, data collection, and field
studies on successful entrepreneurs and their firms (Yang, 2012). Entrepreneurship-oriented companies
seek product and business creativity and take the necessary changes rather than stopping them from and

responding proactively to environmental changes and opportunities. Enterprise-based companies may
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identify new markets, build tangible and intangible investments and regularly deliver innovative products.
By creative and efficient technologies, they can sell more products and make a high profit.

Further, Abubakar et al. (2017) mentioned that successful entrepreneurship gets affected through
several factors. They talked about the essential requirement for starting entrepreneurship in Saudi Arabia.
They have pointed out the different dimensions that are crucial for successful entrepreneurship. However,
their model was applied in the study because the same criterion is required to build successful
entrepreneurship as well. This study has modified the concept of Abubakar et al. (2017) with the help of
different and related papers. Moreover, entrepreneurial personality, entrepreneutial competencies, social
legitimacy, and different socio-demographic variables create an immense impact on successful
entrepreneurship (Wach & Glodowska, 2021). Meanwhile, this study has considered one of the essential
factors for building successful entrepreneurship.

Although entrepreneurship provides benefits, it requires some conditions and resources to become
successful (Balawi, 2021). In this segment, it is figured that resources availability, infrastructure, and services
are not the same when compared among regions within countries (Jalan et al., 2015). Policymakers are
introducing tax privileges, simplifying the system of registration of small businesses and the control and
verification measures by supervisory bodies, allocating state subsidies and grants for innovative development
and production, and favoring the creation of business incubators (Zabelina et al., 2019). Although a number
of papers has been written theoretically and descriptively on how entrepreneurship affects the economy,
there is an insufficiency of empirical evidence that analyses the determinants of firm creation in developing
countries (Bakar et al., 2017). It is highlighted that these inequalities lead to the existence of differences in
levels of entreprenecurial activity among cities. For this reason, there is a need for researching the factors
that assist in understanding this and, thus, in strengthening entreprenecurship in cities or regions within
countries (Jalan et al., 2015).

1.1. Entrepreneurship in Nepal

There are three interrelated elements; entrepreneurs, industries, and employment. Nevertheless,
industrialization is the result of entrepreneurs’ business initiatives, which eventually create jobs in every
nation’s labor market. Further, in a country like Nepal, where unemployment is a significant problem,
entrepreneurs play a multi-dimensional part e.g., entrepreneurial, investment, and managerial parts (Gaudel,
2016). Without innovative initiatives by entrepreneurs, economic development cannot be realized.
Government should enforce a suitable strategy to attract entrepreneurs and businesses. Eventually, an
effective policy might assist to shift people’s attitude toward becoming rich overnight (KC, 1989).

In the selection of a profession, parental career plays an important role. In Nepalese culture, this is
more valid. Particularly fathers are role models for their children and also play a strong role in the choice of
a career for their children. Culture integrates attitudes, beliefs, values, and styles of life. All of them help to
influence the entrepreneurship attitude of an individual (Pant, 2015). In this sense, the major obstacles faced
by Nepalese entrepreneurs are limited capital exposure, political instability, lack of skilled manpower and
technology, low return from investment, domination of imported products, insufficient infrastructures and
a small market. These factors are the outcome of lack of motivation, personal interest, and the problems
with financial issues (Gaudel, 2016). It is acknowledged that Nepal cannot compete globally with this slow
pace of industrialization.

In spite of many studies conducted in business sector in Nepal - business (Paudel & Devkota, 2020),
farmers (Rai et al., 2020), agricultural entrepreneurship (Devkota et al., 2021a), tourism entrepreneurship
(Devkota et al., 2020b, 2021b, 2022), small business generation (Karki et al., 2021), pertinent issues of
entrepreneurship could not be identified. Such studies have given top priority to family businesses but
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entrepreneurship and startup related activities have been sidelined. The government has always intended to
develop this sector but the effectiveness of government's efforts could not be expetienced. In such situation,
there is the need to raise the awareness on the entrepreneurship and its impact on the economy.

In such discourse of the need for successful entrepreneurship, this study raises several questions: What
are the factors determining successful entrepreneurs? How to identify obstacles to be a successful
entrepreneur? What are the measures for promotion of Nepalese startups in Kathmandu valley? Thus, the
right assessment is required to explore these questions in the context of entrepreneurs of KV. The aim of
this research is to measure entrepreneur’s opinions on enterprise development in KV. Moreover, this study
provides interesting insights into the obstacles to entrepreneurship in KV.

Further, section two presents the research methodology employed for this study; section three presents

results and discussions; and the final section concludes the study with necessary recommendations.

2. METHODOLOGY

2.1. Theoretical debates on entrepreneurial success

Several socio-cultural and political factors influence entrepreneurship. So, successful entrepreneurship
and related phenomena can be classified into three theoretical approaches: Thorstein Veblen’s ‘The
Business Enterprise Theory’, Clayton M. Christensen’s ‘Disruptive Innovation Theory’, and Amartya Sen’s
‘Capability Theory’. Veblen (1958) in his “The Theory of Business Enterprise’ argues that the goal of
business is pecuniary gain. According to Wray (2007), Veblen's main goal in the Theory of Business
Enterprise is to investigate the operations of the credit economy, and his analysis focuses on the
divergence between the value of industrial capital and the value of business capital. It doesn't recommend
an enterprise, company, association, or such a specific organization but it can vary from organization to
organization (Matzler et al., 2013).

In another theoretical underpinning to interlink entrepreneurship with successful ending, Christensen
(1997) introduced ‘Disruptive Innovation’ theory and concentrated primarily on technological innovation
and investigated how new technologies came to outperform ostensibly superior technologies in a market.
Disruptive innovations, as per Christensen and Raynor (2003), include discounted sales of department
stores; low-cost, point-to-point aitlines; low-cost, mass-market products such as power tools, copiers, and
motorcycles; and online marketplaces such as bookselling, education, brokerage, and travel agents.
Moreover, Danneels (2004) summed up disruptive innovation theory by arguing that disruptive
technologies appear to be associated with the replacement of incumbents by entrants.

Finally, another theoretical debate regarding the successful entrepreneurship is Capability Theory.
Robeyns (2011) argues that while some aspects of the capability approach can be traced back to Aristotle,
Adam Smith, and Karl Marx, the approach was pioneered by economist-philosopher Amartya Sen.
According Robeyns (2005), the capability approach considers all dimensions of human well-being and
development, well-being, and justice in a comprehensive and integrated manner, with special emphasis
placed on the links between material, mental, and social well-being, as well as the economic, social, political,
and cultural dimensions of life. Further, Sen (1997) contended that the better-established ethical strategies,
such as utilitarianism or wealth, focus solely on moral well-being or the availability of good life means. These
all theories have explained how different factors make an impact on successful entrepreneurship.
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2.2. Entrepreneurs behavior functions model

As this study tries to analyze the behavior of entrepreneurs, entrepreneur behavior function model is
used in this study, for function model is an assumption of entrepreneurial activity. According to Paudel et
al. (2020), people perceive things as per their understanding, knowledge and their wish to a greater extent,
so the viewpoint on entrepreneurs and entrepreneurial activities may differ accordingly from person to
person. The activities contain many appropriate variables that make a relevant impact to build a successful
entrepreneurship. In the following eq. 1, Scan be referred to successful entrepreneurship, E attributes to the
joint effect of entrepreneurial activities. This can be formally stated as:

5, = £([25, ) 0

Subscript “y” reflects each individual successful entrepreneur. In addition, the set of variables to be
used in empirical estimations is described to make this model functional. In the case of determining a
successful entrepreneur if attributes of joint entrepreneurial activities are higher, then there is more likely
chance than individual can be successful entrepreneur.

This set of variables makes it possible to test five different criteria correlated with practice of
entrepreneurship. Besides, for a successful entreprenecurship, we can determine the major factor affecting
the function of entrepreneurship, precisely, availability of resources, entrepreneurial personality,
entrepreneurial competencies & social legitimacy. Hence, on the basis of assumed distribution, various
qualitative models like logit, probit, and linear probability models can be used. However, order and probit
models are generally preferred in case of behavioral studies as reviewing various literatures (Paudel et al.,
2020). Thus, ordered logit model is used in the study.

2.3. Ordered logit model

The data analyses were done with descriptive and inferential statistics. The data were analyzed in
relation to entrepreneurial opinion, factors affecting entrepreneurship, obstacles of successful
entrepreneurship, and managerial solution-related entreprencurship in KV.

This model was selected to determine the significant variables that identify the factors affecting
successful entrepreneurship. As Paudel et al. (2020) mentioned that the response of ordered logit has some
order and is coded as 0,1, and 2 that indicate factors affecting successful entrepreneurship. Let the factor
affecting successful entreprencurship as indicated by the ordered logit model be;

P.(Y=C/X) =FXf)...... 2

Here, the outcome generated as the response of successful entreprencurship is depicted as Y which is
coded as 0= less successful, 1= moderately successful, and 2= highly successful. I is the standard logistic
cumulative function and set of independent variable id denoted by X. For this study there are 9 independent
variables that estimate logistic model denoted by the following formula;

P(Yi>))= %,1 =1, 2... M-1, which implies
P(Y,=1) =1 -% 3
T T
P(Y; = M) = 2B Kmo) (4

1+[exp(X;B—Km—1)]
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In the case of M= 2, these equations simplify to:

1

PIr=0)= e ®

1 1
PY=1)= 1+exp(Zi—K;)  1+exp(Zi—Ky) °

Further, Paudel et al. (2020) also mentioned that using the value of z and assumed logistic distribution
of disturbance term the ordered logit model can be used to estimate the probability that the unobserved
variable Y* falls within the various threshold limits. In our case, it is to measure factors affecting successful
entrepreneurs.

The empirical specification of the model can be stated in equation 7below:

Y = Bo + BiXy + BoXy + BsXs + BaXa F e BoXg t € (7)

Where, Y= factors affecting successtul entrepreneurship (/ = 0, 1, 2), X are independent variables
which are further explained in Table 1 and ¢is an error term.

Moreover, technology, risk-taking capacity, creativity, leadership, and attractive career are other factors
than socio-demographic that are responsible to promote successful entrepreneurship. The impact of
technology on the industry has resulted in a massive increase in trade and commerce. As a result of the
advent of technology, business ideas and models were revolutionized. This is due to the fact that technology

has provided a modern and improved method of doing business. It enabled businesses to conduct

transactions in a more timely, convenient, and effective manner (Gali, 2004).

Table 1
Variables and their definitions
E ted Std.
Variables Description Values xPec ¢ Mean Max | Min
Sign* Dev.
Age Age of the respondents In Years * 32.70 5.97 18 53
1=Mal +
Sex Gender of the interviewee e - 059 | 049 | 0 1
0=Otherwise
1=Above +
Level of i f -
Education e\: ,O e:lucatlon © bachelor - - - -
rtici
participan 0=Otherwise
E i f th
Involvement xp.e rllence ot the In Years + 7.89 5.56 0 30
participant
Technology Technology szsists to boost | If yes= 1; ‘ + 0.98 015 0 1
entrepreneurial outcome 0=Otherwise
Leadership . . If yes= 1; +
Leadership helps to achi / ’
cacersiip REPS 10 ACHEYE 1 0=Otherwise 098 | 0.14 | 0 1
entrepreneurial goals
Successful entrepreneurs
Risk taki If yes=1; +
S 08 should have risk taking yes . 0.99 .09 0 1
Capacity ) 0=Otherwise
capacity
Creativity Creative entrepreneurs are If yes=1; +
more successful 0=Otherwise 0.996 0.57 0 1
Attractive . If yes=1; +
) To make an attractive career / )
career choice . . 0=Otherwise 0.950 22 0 1
they build entrepreneurship

Source: Authors’ calculation/ assumption. * Sign of expected sign represent the sign of the variables.
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Risk is characterized as the possibility of failure, loss, or other negative consequences as a result of
engaging in a particular activity or venture. Risk-taking and entreprenecurship are inextricably related.
Entrepreneurial behavior is affected by risk as an attribute. Many people are reluctant to become
entrepreneurs for a number of reasons, including the element of risk involved (Sullivan et al., 2003).
Creativity is a critical source of inventiveness that can contribute to the creation of new companies and the
enhancement of existing ones in order to make a company more effective and competitive in the
marketplace (Fillis & Rentschler, 2010). Transformational leadership, servant leadership, and entrepreneurial
leadership are some of the various styles of leadership that can be used to better explain and describe
leadership (Majed, 2019). While many entrepreneurs use their expertise to start and run a company, others
choose to work as a business manager, finance manager, financial analyst, or CEO. Entrepreneurial careers
can be found in a variety of sectors, as any company requires individuals who can foster success while
juggling various responsibilities (Maalu, 2012).

2.4. Research design

Explanatory research design is applied in this study. As explained by Ivankova et al. (20006), explanatory
research desigh includes qualitative, quantitative or both approaches followed by data collection and analysis
and since our study is based on the collection of information through survey, it is based on explanatory
research design. As the concern of study is to examine how a change in one variable can bring change in
other variables, this study follows explanatory research design. Yin (2003) stated explanatory research
focuses on explaining cause and effect relationship and further helps in answering why and how questions.

2.5. Study area, study population and sampling technique

Kathmandu Valley is taken as an area of study. Out of 77 districts in Nepal, 3 districts- Kathmandu,
Bhaktapur and Lalitpur have been taken for the study located in Bagmati Province. Kathmandu's total
population is 1,442,271 with the largest population as opposed to other districts. The entrepreneurial
process requires great exposure and potentiality to become successful. Moreover, market size is the key
determinant for its major impact. Thus, KV (Bhaktapur, Kathmandu & Lalitpur districts) has all the
opportunities that an entrepreneur needs to grow and boost. It is becoming a center for many
entrepreneurships and due to the lack of infrastructural growth and services in other parts of nation. People
from all regions reside in KV for various entreprencurship opportunities. Meanwhile, entrepreneurs need
market size, innovative ideas, infrastructures, locations, etc., and almost every type of business exists in KV.
Further, innovative business is also growing in this valley. Therefore, sufficient information and a good
number of entrepreneurs are available in the valley which gives the fruitful output required for the study.

Following Paudel et al. (2020) and Devkota et al. (2020a), the following formula is used for the
determination of sample size:
n = z2pq/12 ®)
Where, n = sample size required for the study, standard tabulated value for 5% level of significance (z)
= 1.96, p = of prevalence of entrepreneurs’ opinion on enterprise development 50% = 0.5, Allowable error
that can be tolerated (¢) = 6%. In calculation, n = (1.96)2 X0.5X0.5/ (0.06) 2 that results total 266.78
respondents. We also added 6% non-response error 6%, i.e., 266.78%6/100 (i.e., 13.34). Thus, adding all
these results, the representative sample would be (266.78+13.34) = 280.12 (=280). Based on this calculation
280 would be a sufficient sample for this study, however, due to the available resources, the study was able
to cover 302 respondents.
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Figure 1. Study Area

Source: Authors’ results

2.6. Data collection and analysis

Primary data were collected through key informant interviews (KII). KII was conducted to get
information on successful entrepreneurship with experts. In order to get quantitative data from individual
respondents, an entrepreneur survey was conducted. A structured questionnaire was used for this purpose.
After the preparation of the questionnaire, 5% of the total sample size was pre-tested. Data were managed
by using Kobo toolbox. Further, data was analyzed with the help of charts and bar diagrams for the
descriptive part whereas, STATA was used for the analysis of inferential data.

3. EMPIRICAL RESULTS AND DISCUSSION

3.1. Socio-demographic characteristics

Socio-demographic statistics, essentially, explain individual characteristics of the population in terms
of age, gender, marital status, level of education, level of income, experience, number of children and so on
(Bergman & Strulovici, 1970). The study found that males were more interested in entrepreneurship than
females. This is considered as normal since Nepal is a male-dominated country, and due to cultural
restrictions, it is simply difficult to obtain more information from females. In this context, Bhardwaj (2014)
argues that entrepreneurship in developing countries differs from that in developed countries due to
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differences in cultural history, government tendencies, and community innovations. In our research, the
result also demonstrates that people who lie in the 30-39 age group is in majority in entrepreneurship.
Moreover, 30.80% respondents earn 5-10 lakh per annum and 24.83% earn 11-20 lakhs. In contrast, almost
40% entreprenecurs have bachelor’s degrees. Likewise, 68.21% respondents were married and the remaining
31.79% were unmarried.

Table 2
Profile of the respondents
Profile Frequency Percentage
n= 302
Gender:
Male 123 41.00
Female 179 59.00
Age:
Below 20 2 0.67
20-29 100 33.12
30-39 160 52.98
40-49 39 12.91
50 and Above 1 0.34
Income:
Below 5 Lakh 26 8.60
5-10 Lakh 93 30.80
11-20 Lakh 75 24.83
Above 20 Lakh 28 9.27
Blank 80 26.49
Education Level:
None 1 0.33
Primary 16 5.29
Secondary 43 14.23
Higher Secondary 96 31.78
Bachelors 118 39.07
Masters 26 8.60
Above Masters 2 0.66
Marital Status:
Married 206 68.21
Unmartied 96 31.79
Family Types:
Nuclear 51.00
Joint 49.00
Number of Family Members:
Below 5
6-9 127 42.00
10 and above 131 43.50
44 14.50
Experience on Entrepreneurship:
Below 5 years 101 34.6
5—9 years 96 32.8
10 — 20 years 79 271
20 years and above 16 5.50
Income from Current Entrepreneurship:
Below 500000
500000-1000000 26 11.7
1000000-2000000 93 41.9
Above 2000000 75 33.8
28 12.6

Source: Authors’ results.
As shown in the table 2 below, the major age group that involve in entrepreneurship in KV 30-39,

which is 52.98% out of 302. The age group of 20-29 with 33% follows this. Moreover, 12.91% respondents
were of the 40-49 age groups. Furthermore, a couple of respondents was below 20 years and only a single
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respondent was above 50. The study revealed that there were altogether 59% male and 41% female
respondents, which means that males were more inclined towards entrepreneurship than females as depicted
in the study. The respondents are classified in seven categories such as illiterate, primary, secondary, higher
secondary, bachelor, and masters and above masters. Precisely, the figure provided below shows that 39%
out of 302 respondents have the bachelor’s degree which is the most in among all categories.

Marital status is another key determinant in entrepreneurship. It can make an impact directly or
indirectly. For such circumstances, Krueger (1993) significantly clarifies that family business expetience is a
significant predictor of future entrepreneurial innovativeness in developing countries. In this survey, the
figures depict that almost 70% of the respondents are married and the remaining 31.78% are unmarried.
Experience is one of the crucial aspects in entrepreneurship. It plays a vital role in establishing a business.
33.44% out of 302 business persons has an expetience of less than 5 years, which is one-third of full
respondents. Moreover, 31.78% have experience between 5-9 years. Similarly, 26.15% respondents have
revealed that they have experience of 10-19 years in entrepreneurship. Lastly, the remaining 5.29% has an

experience of more than 20 years.

3.2. Entrepreneurship types and motivation

In terms of types of entrepreneurships in KV, most of the business persons are embedded with trading
(67.21%), followed by service-oriented entrepreneurship (25.8%), manufacturing (3.64%) and other sectors
(2.83%). Further, the result reveals that the majority of the respondents believed to be an entreprencur is to
be a money maker (84.44%) and risk-taking behavior (82.45%), whereas only 22.85% respondents perceived
those entrepreneurs are motivators and leaders. From this, we can conclude that people are generally
inclined toward entrepreneurship because they think they can earn more money from this profession. When
asked with respondents regarding their motives to be an entrepreneur most of the individuals stated it was
for wealth creation purposes i.e., 85.09% which is in line with our previous data that shows they elaborated
entrepreneur as a money maker. However, for Malhotra et al. (2000), because of a lack of knowledge and
an inability to take risks due to financial constraints, there is an information gap between entrepreneurs and
potential international markets in developing countries. Moreover, our study reveals that 47.35% of the
respondents wanted to become entrepreneur to expand their creativity followed by enhancing problem-
solving skills (43.38%). Some respondents (54.3%) wanted to be entreprencurs to have a flexible lifestyle,
whereas24.18% respondents regarded being an entrepreneur was their passion. However, only 2.64%
respondents had various other motives to be an entrepreneur.

3.3. Challenges regarding entrepreneurship

Every entrepreneur faces a different kinds of challenges not only in Nepal but also worldwide. The
result shows that for entrepreneurs, the major challenges are lack of financial resources, shortage of
innovation and creativity and lower size of the market. In this sense, Gockel and Akoena (2002) maintain
that many developing-country entrepreneurs face difficulties in accessing international markets due to the
lack of financial resources. Moreover, 82.27% businessmen, out of 302 respondents revealed that they faced
a financial resource crisis. Likewise, 78.48% perceived that a lower size of the market creates challenge
during entrepreneurship. Similarly, more than two-third of individuals said there is the shortage of
innovation and creativity in entrepreneurship. In such a context, Ratten (2014) believes that many
entrepreneurs are susceptible to market requirements due to short-term volatility in pricing and consumer
quantity demand. Furthermore, Nichter and Goldmark (2009) argued that because of the more time and
cost requirements, entrepreneurs in developing countries frequently avoid formal business practices such as

having registrations.
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Respondents were asked about who is responsible for the challenges? They opined that the majority
of challenge arises from the government side. In this study, 81.78% respondents perceive that government
rules, policies, systems are not business friendly. Likewise, 215 respondents spoke that individuals are also
major responsible for challenges. Individual skills, capacity, supports, networking, ideas, innovation, and
creativity play a vital role. Additionally, 43.04% respondents asserted that society brings challenges in
initiating entrepreneurship. Meanwhile, 27.15% respondents told family can also create challenges. For
Franco and Haase (2013), because the future potential of a business idea is commonly unknown,
entrepreneurs must understand the strategic unpredictability of their decisions.

3.4. COVID-19 and entrepreneurship

Entrepreneurs in KV witnessed the impact on their business due to the COVID-19 pandemic. The
majority of respondents (85%) revealed that the current pandemic made an enormous impact on business.
It brought many issues in their social life, economic life, and health sector. However, 15% of the individuals
responded that there were not any major impacts on their entrepreneurship. Precisely, those businesses were
embedded of grocery stores, medical stores, and others where lockdown was not imposed.

The Covid-19 has vastly affected the entreprencurship of not only Nepalese society but also the whole
globe in many ways. During the survey, we found that around 39.73% of respondents had witnessed a
decrease in revenue as the economic activities were banned due to lockdown they suffered in their
businesses. Further, 27.48% of individuals thought of an increase in rent in the sense that they had to make
expenses without earning income and many of them argued that they had payable rent.

Moreovet, we also collected information from our survey that entrepreneurs suffered from the critical
issues regarding bank loans. As 14.90% of respondents think that the loan added to their account, because
of new investments, clear payment of creditors. Likewise, 12.58% of people revealed that the demand for
cheap products has been rocketed in the market. The purchasing power has been reduced and that is not a
good sign for the national economy. Meanwhile, 5.29% of respondents discussed about they had accounts
receivable which is yet to collect Parker (2009), in this regard asserts that entrepreneurship is a critical
component of developing-country growth because it allows a country to grow economically and encourages
long-term business activity.

3.5. Managerial solutions for entrepreneurship

Solutions for Challenges: Respondents opined those challenges in entrepreneurship can be tackled
with different strategies. 81.78% of entrepreneurs revealed that such issues can be solved by grabbing market
opportunities. Similarly, 76.15% of have asserted that proper utilization of capital can be a better solution
as we can see businesses becoming more successful while maintaining investment and finance with better
strategy and allocation. 216 (71.52%) respondents think that learning entrepreneurial and managerial skills
can be fruitful to develop and enhance entrepreneurship. Meanwhile, 68.54% of entrepreneurs had an
opinion that bringing innovation and creativity can assist to overcome many challenges in entrepreneurship.
We have also witnessed that innovative and creative businesses are being more successful in comparison to
others. Simultaneously, very few respondents revealed other tactics that can be convenient and satisfying
for better result in entrepreneurship. For such scenarios, Dess et al. (2008) contend that entrepreneurship
is an attitude that individuals and businesses adopt in order to solve existing problems in the business
environment that are heavily affected by financial position.

Improvement of Entrepreneurship: Governments in Nepal and elsewhere can be responsible for
the improvement of entrepreneurship. They can provide incentives by providing training and assist

financially as well. However, as suggested by Dana (2004) too, opportunities in developing countries are
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sometimes hindered by government influences that can undermine entrepreneurship. This implies that
people's ability to start businesses and obtain financing is limited (Douglas and Shepherd, 2002). In our
research, more than 82.78% of individuals revealed that government support, policy, system, and rules can
assist to bring and motivate new businesses. It was also found that more than 80% respondents perceive
that individual can be solution to their entrepreneurship with creativity, innovation, idea, leadership,
influence, and skills. Moreover, almost 49.66% of individuals revealed that society also can be responsible
for improvements. Similarly, almost 33.12% thinks that their family can help to improve entrepreneurship
in Kathmandu valley. Consequently, only a few respondents talked about other criteria to bring solutions
and enhancement in entrepreneurship.

Suggestions by Respondents for Creating Successful Entrepreneurship: During our survey, out
of 302 respondents, 23.50% and 23.17% of respondents have revealed competitiveness and support of
government as crucial factors to create a better entrepreneurship platform. Moreover, 20.52% of individuals
think that proper location selection makes a significant impact on entrepreneurship. Furthermore, 19.53%
of respondents perceived that innovation and creativity play a vital role and it is being one of the major
requirements to crack the success in the entreprencurship field. Likewise, 13.24% of entrepreneurs
suggested that new entrepreneurs should have the sense of grabbing the market opportunities. Thus, this is
how different individuals suggested according to their opinion regarding entrepreneurship in Kathmandu
valley. For these circumstances, research findings indicate that youthful innovative have evolved to a greater
degree the key business trait, analytical and interpersonal abilities, driving factors, relational capacity, trust
and constitutional concerns (Subotic et al., 2018).

3.6. Econometric estimations

In order to test the hypotheses that we have set earlier in equation 1, this study applied econometric
estimations using ordered logistic regression. Before performing the actual tests, both pre-test and post-test
estimations were made in order ascertain that the entire data undertaken for the study satisfied both
necessary and sufficient conditions of hypotheses testing. Studies (Green, 2003; Paudel and Devkota, 2018;
Devkota et al., 2020a) have argued that cross-sectional data analysis involves two major problems, which
are heteroscedasticity in the error term and multicollinearity among explanatory variables. To overcome this,
the variance inflation factor (VIF) test was performed in STATA to deal with the problem of
multicollinearity. The VIF estimates how much the variance of a regression coefficient is inflated due to
multicollinearity in the model. VIF as per the calculation for undertaking model for this study is 1.89 that
indicates there is no multicollinearity in the used data set. Similatly, looking towards heteroscedasticity, we
petform Breusch-Pagan / Cook-Weisberg test for heteroskedasticity in STATA, the result appeated for
model is Prob > chi2 = 0.0721. It indicates there is not a presence of heteroscedasticity in the case of the
model. Further, correlation analysis was performed where the existing positive or negative correlation
between dependent and independent variables was ascertained. Both the pre-test and post-test estimations
indicate that all the models selected for the study are fit and can accurately estimate factors determining
successful entrepreneurship. The final results for the analysis have been derived from the same dataset under
three different techniques i.e. coefficient analysis and odds ratio test (Table 3). In the table, there are five
significant variables namely, age, gender, education, involvement in entrepreneurship, and leadership having
a p-value less than 5%. There is a negative relationship between age and gender, and successful
entrepreneurship, whereas positive relationship between education, involvement in entrepreneurship and
leadership, and successful entrepreneurship.

Talking about the results, an increase in age of people by one year leads to a decrease in successful

entrepreneurship by 13%. Being male entrepreneur has the odds of enhancing successful entrepreneurs by
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56.7%. Similarly, if there is an increase in the education level of people by one unit, the odds of enhancing
successful entrepreneurship increase by 41.6%. In this regard, Rushing (1990) discussed the relationship
between low educational levels and significantly lower entrepreneurial capabilities, as well as a lack of access
to financial resources. Again, an increase in the involvement in entrepreneurship by one unit increases the
odds of successful entrepreneurship by 17.4%. Similarly, an increase in leadership capability of people by
one unit increases the odds of successful entrepreneurship by 21.15%.

Table 3
Final Regression Table
M @)
Variables Logit coeff Odds ratio
Successful entrepreneurship
Age -0.14(prrk 0.870%¢*
(0.0424) (0.0369)
Gender -0.83¢** 0.433%k¢
(0.308) (0.133)
Education 0.348%* 1.416%*
(0.148) (0.210)
envlv_ent 0.160%** 1.174%%x
(0.0491) (0.0576)
Technology 1.938 6.948
(1.404) (9.752)
Leadership 3,098k 22.15%*
(1.547) (34.27)
rsk_cpct -3.643% 0.0262*
(1.924) (0.0504)
Creative 4.226 68.41
(3.198) (218.8)
attr_crr 1.223* 3.399%
(0.641) (2.179)
Constant cutl -1.484 0.227
(3.668) (0.832)
Constant cut2 4.272 71.65
(3.745) (268.3)
Observations 291 291

Source: Authors’ results. * indicates significance level at 0.10 level, ** indicates significance level at 0.05 level, ***

indicates significance level at 0.01 level. Values in parenthesis represents standard errors.

This study tries to explore the process of building successful entrepreneurship in Kathmandu valley.
In the 21st century, most entrepreneurs are becoming aware of the importance of factors affecting
entrepreneurship. According to Cho & Lee (2018) enterprises will be enthusiastically pursued by creative,
ambitious and risk-taking businessmen and thus offer good business performance. Entrepreneurship-
oriented companies seek product and business creativity and take the necessary chances rather than stopping
them from and responding proactively to environmental change and opportunities.
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CONCLUSION

This study provides insights into various dimensions of successful entrepreneurship. Thus, this paper
aims to explore entrepreneur’s opinions on entrepreneurship development. The major problems associated
with entrepreneurship are lack of financial resources, political instability, lower level of market size, shortage
of creativity and innovation, lack of family and social support, and other reasons, which create obstacles to
successful entrepreneurship. Further, this study showed that there are significant differences in the
entrepreneurial ability of the student population between the adapters and innovators identified by the KAI
Model. It was evident from the study that competitiveness and support of government are crucial to create
a better entrepreneurship platform. Moreover, many individuals think that the selection of a proper location
makes significant impact on entrepreneurship. Furthermore, entrepreneurs perceive that innovation and
creativity a play vital role and belong to major requirements to enhance success in entreprencurial field.
Likewise, few of them suggested that new entrepreneurs should have the sense of taking the market
opportunities. Thus, this is how different individuals expressed their opinions regarding entrepreneurship
in Kathmandu valley.

From the overall study, we found that the factors influencing entrepreneurship are age, gender,
education, involvement in entrepreneurship, and leadership. There is the need to examine not only
entrepreneurship but also a deeper understanding of the determinant factors of entrepreneurship. Thus,
some further research questions were elicited which could be investigated in future studies. For example, to
what extent does leadership make an impact on successful entrepreneurship? How do cultural expectations
impact initiating entrepreneurship? What are the needs of managerial and entrepreneurial skills while
building entreprencurship? Additionally, a wider range of coverage and larger-scale research would be
beneficial. Likewise, perspectives from other family members, business partners, or employers may be an

imminent area to investigate.
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